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‘THE major advantage for customers partnering with 
Rotocon when buying a second-hand press is the peace 
of mind they gain by having just one point of contact 
responsible for careful planning of the entire project. This 
makes it as simple as buying a press from a local company,’ 
asserts director, Patrick Aengenvoort.

The Rotocon team takes full responsibility for sourcing 
the machine, managing the parts list, dismantling and 
shipping. The service also extends to handling forward 
cover, insurance, customs clearance, and payments to 
overseas and local freight companies; carrying out on-site 
pre-installation inspection, reassembly, installation and final 
acceptance checks; and the organisation of maintenance 
contracts plus future upgrade options. 

Utilising its extensive worldwide network of principals 
and agents, Rotocon is able to source any brand of used 
flexographic press or Screen digital printer to meet a local 
customers’ specifications.   

The most important step is inviting a prospective 
customer to see the press running in a production setting. 
‘By connecting potential buyers to a factory, they can 
question the production team about press performance 
within that environment and optionally run their own 
test job,’ Patrick explains. ‘This procedure proved highly 
beneficial when we travelled from Durban to Johannesburg 
to get a feel for the six-colour press’ performance at the 
converter’s facility while it was running a full-colour job,’ 
confirms Blue Print Labelling co-owner, Devlin Brodowicz. 

Turning the key 
on success

Rotocon’s turnkey project service sources, 
installs and services pre-owned flexographic 
and digital presses for labelling and narrow-
web applications.

As Pascal Aengenvoort emphasises, this personal 
viewing and interaction process is vital in preventing 
potential confusion between parties. ‘It ensures customers 
know exactly what they’re getting in terms of specs, and 
their peace of mind is enhanced by an inspection from a 
certified OEM engineer to verify that the press is in sound 
working order,’ he adds. ‘This engineer may also suggest a 
replacement of worn parts to bring the machine back to a 
high standard of operation. We put this refurbishment kit 
together and, when the customer accepts the quote, carry 
out the work during on-site installation.’  

Devlin reports that this wasn’t necessary with the flexo 
press Blue Print Labelling purchased. ‘I liken it to buying 
a unicorn because it has unbelievably never required an 
overhaul or spare parts and very little maintenance work in 
the past three years,’ he remarks. 

The next step involves the OEM engineer and one of 
Rotocon’s local engineers who dismantle the press and 
take responsibility for the parts included with the machine 
according to an agreed checklist. The international engineer 
also supervises component loading into crates and 
containers for shipping. 

Rotocon then insures the press against damages or loss 
during shipping. While the machine is en route to South 
Africa, the company organises a pre-installation meeting 
and site inspection at the customer’s facility to discuss set-
up and workflows. According to Pascal, this ensures both 

Utilising its extensive worldwide network of principals and 
agents, Rotocon is able to source Screen digital printers and any 

brand of used flexographic press such as the MPS shown here 
to meet local customers’ specifications.  
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parties make an informed decision about the installation 
of power, air ducting and in the case of chill drums, the 
necessary plumbing for the water cooling system. ‘By being 
proactive and putting timeframes into sharp focus, we hope 
to prevent any project delays,’ he remarks.    

Inspection, installation, maintenance
Once the press arrives portside, Rotocon pays the necessary 
duties and works with highly-reputable crating and 
transportation specialists to ensure careful handling during 
transfer to and unloading at the customer’s premises. 

A Rotocon technician, together with the customer, then 
double checks that all parts are accounted for and are in 
sound working order. If there’s a small snag list, Rotocon 
takes full responsibility for sorting it out. 

Devlin confirms that this commitment is indicative of the 
consistently good service levels that Blue Print Labelling 
has always received from Rotocon’s tooling division. ‘In our 
case, the turnbar advertised with the press never arrived, 
so Rotocon had a new one made for us.’

The technician then carries out any agreed 
refurbishments during reassembly and installation. He also 
assists with a general press clean-up to ensure everything’s 
in good working condition before the press is started. The 
customer then signs off the formal acceptance sheet with 
the technician, who proceeds with three to five days of 
training for the operations team. Follow-up training sessions 
can also be negotiated. 

‘Offering a proactive back-up and after-sales service 
means customers can contact us for assistance if they 
experience any problems or if they need future upgrades as 
their businesses grow,’ comments Rotocon founder, Michael 
Aengenvoort.

‘In the case of pre-owned digital presses, which usually 
come with a maintenance plan, we’ve taken our turnkey 
service a step further by negotiating a one-year parts 
insurance and warranty with Screen,’ Michael reports. ‘This 
boosts our customers’ confidence that they’re receiving the 
best solution. It also gives them peace of mind as they only 
need to enter into a parts contract from the second year of 
ownership.’

Screen develops blue 
ink for Truepress Jet 
L350uv+
ROTOCON’s principal, Screen Graphic Solutions, has 
finalised development of a new blue ink for use in its 
high-end Truepress Jet L350UV+ digital label printing 
system. The ink is being released worldwide in June.

In recent years, growing awareness of corporate and 
product brand image has led to a continual increase 
in demand for higher quality product labelling and 
packaging. At the same time, there has been a growing 
need for the ability to use the blue colours often 
required for corporate designs and product packaging 
with digital label presses to provide greater flexibility 
and impact.

In response to these trends, Screen has developed 
Truepress ink for L350UV Blue. It’s designed for use 
with the Truepress Jet L350UV+ system, a high-end 
UV inkjet label press that also offers industry-leading 
print speeds up to 60m/min, wide media compatibility 
and outstanding operability. Screen’s expertise has 
successfully extended the blue colour gamut to its 
maximum potential. 

The system’s ability to handle blue ink, in addition to 
conventional CMYK and white inks, allows it to faithfully 
reproduce blue colours in corporate designs that 
were previously difficult using process colours alone. 
It’s also able to precisely output a wide range of blue 
tones frequently used on the packaging of items such 
as cosmetics, toiletries and body care products. These 
expressive capabilities help to improve brand image and 
create products that truly stand out from competitor 
items in the marketplace.

Screen intends to continue its efforts to provide 
solutions to the diverse market needs connected to 
label printing. It will also continue to promote the 
creation of new applications and business models as 
it works to support the expansion of the label and 
packaging industry.


